In this study, the relationship between life values, the enterprise potential and the entrepreneurial intentions were researched. The survey was conducted in Serbia, and the respondents were students. A total of 380 valid questionnaires were collected. For the data processing, the following statistical methods were used: descriptive statistics, correlation and regression analysis. The main research results are as follows: 1. Correlations between life values items and enterprise potential dimensions and entrepreneurial intentions dimensions, for the most part are not statistically significant, but there is also a significant number of correlations that are positive and statistically significant. The most powerful, significant and positive correlation achieve the following life values dimensions: LV3 -Self actualization, then LV5 -Love and affection. 2. The regression analysis indicates the presence of a statistically significant predictive effect of certain life value dimensions on the dimensions of enterprise potential and entrepreneurial intentions. Predictive effect is not so strong, but it is present at certain life value dimensions: LV3 -Self actualization and LV5 -Love and affection. These are the same dimensions having the strongest correlations, so it can be said that the results of these two analyses are consistent. 3. Dimension EI -Entrepreneurial intention has a statistically significant and positive correlation with the following dimensions of life values: LV5 -Love and affection, LV3 -Self actualization and LV2 -Personal gratification. 4. Individuals may examine their own life values, and on that basis examine their opportunities and potentials for entrepreneurial ventures. They can also implement appropriate adjustments in their value system, if they choose to run their own business.
INTRODUCTION
Entrepreneurship has a broad social significance, contributes to reducing unemployment and increasing the standard of people. In this way, entrepreneurship significantly raises the level of total national wealth (Miller, 2015) . Entrepreneurs are people who are in the center of all activities related to the promotion of entrepreneurship, both at the individual and at the national level. Therefore, it is necessary to give attention to entrepreneurs, to encourage them and provide them with necessary support, in a systematic and socially responsible manner.
Among other things, to undertake entrepreneurial ventures, entrepreneurs need motivation. In the reference (Carsrud & Brännback, 2011 ) the importance of entrepreneurial motivation for entrepreneurial intentions, and then for entrepreneurial behavior is emphasized. In relation to managers, entrepreneurs exhibit a higher level of et al.
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The gender of entrepreneurs has an impact on the motivation and desire for achievement. Thus, male entrepreneurs show a significantly higher career / achievement orientation than men who are not entrepreneurs. At women, these differences are not statistically significant (DeMartino, Barbato, & Jacques, 2006) . In addition, a significant role in entrepreneurship have emotions of entrepreneurs.
In the reference (Delgado-García, Rodríguez-Escudero, & Martín-Cruz, 2012 ) the impact of emotions on setting targets for entrepreneurs was investigated. Positive affective traits affect entrepreneurs so that an entrepreneur sets broad and ambitious goals, and opposite, negative affective traits affect entrepreneurs so that he/she sets small goals.
Socio-cultural attributes, such as family value, goals and motivation for private business, significantly affect the performance at work (Toledo-López, Díaz-Pichardo, Jiménez-Castañeda, & Sánchez-Medina, 2012). Entrepreneur's native culture has a direct impact on some salient values. However, entrepreneurs share certain core values, regardless of cultural origin (Morris & Schindehutte, 2005) .
The life values of individuals may help explain the impact on entrepreneurial intentions which is of particular interest for this work. Values and motivation can have a stimulating role in the movement from intention to action. They can also be important to overcome obstacles in the process of starting a business venture (Fayolle, Liñán, & Moriano, 2014) .
When the entrepreneurial venture has already begun and it lasts some time, entrepreneur's values are not linked to the success of a new venture, but they are important for improving firm performance (Tomczyk, Lee, & Winslow, 2013) . The most important criteria for success at the Dutch entrepreneurs are personal satisfaction, profitability and satisfied stakeholders (Gorgievski, Ascalon, & Stephan, 2011) . Values such as power and achievement contribute to achieving business growth, profitability and innovativeness. Values such as benevolence and universalism contribute to stakeholders satisfaction and good work-life balance, (Gorgievski et al., 2011) .
Keeping in mind the above mentioned, it is clear that research in the field of entrepreneurship has a wider social and national significance. Therefore it is very important to explore the different influences on the existence and development of entrepreneurial intention and entrepreneurial behavior. The aim of this study is to discover the nature and strength of the relation between life values and the enterprise potential and the entrepreneurial intentions. The survey was conducted in Serbia, and the respondents were students. Additional importance of this research is that there are not many similar studies in the world.
THEORY AND HYPOTHESIS

Life values
Values indicate a strong belief that it is "a certain pattern of behavior or the final state of being personally or socially more desirable than the opposite way of behavior" (Rokeach, according to Robbins and Judge (2009) (Robbins & Judge, 2009 ). Value system is mostly formed in early childhood and is relatively stable over time.
Generally, the values are the basis for understanding and predicting the attitudes, motivation and behavior of people. Therefore, values are of great importance for understanding and studying of behavior in organizations. Also, it is not difficult to assume that there are certain influences of individual values on their entrepreneurial potential and entrepreneurial intentions.
Enterprise potential and entrepreneurial intention
Enterprise potential means a potential tendency for a person to start an entrepreneurial venture and become an entrepreneur. That still does not indicate the existence of a determined intention that the person really wants to become an entrepreneur and that he/she will become an entrepreneur. Enterprise potential only indicates that a person has the qualities and attitudes that contribute to launching entrepreneurial ventures. According to Athayde (2009) , enterprise potential is a topic in the field of entrepreneurship, which is important and often investigated. In this paper, enterprise potential is measured through a questionnaire that was developed.
Entrepreneurial intention signifies the desire and readiness for starting entrepreneurial ventures. Therefore, entrepreneurial intentions have a major impact on the decision about starting own business, (Liñán & Chen, 2009) . Since the desire and motivation to start one's own business is often critical in this process, knowledge of entrepreneurial intentions is of great importance. This creates prerequisites for the development and emergence of a large number of entrepreneurs, which certainly has social significance. The key is that, through the development of entrepreneurial intentions at individuals, it is possible to systematically and deliberately affect the increase in the number of entrepreneurs. In this way the positive effect on society as a whole can be realized, so the study of entrepreneurial intention is of great importance. In this paper, entrepreneurial intentions were measured through entrepreneurial intention questionnaire (EIQ), (Liñán & Chen, 2009 ).
On the basis of the previous exposure, the following hypotheses were set: H1: There are significant positive correlations between certain life values dimensions and dimensions of enterprise potential. H2: There are significant positive correlations between certain life values dimensions and dimensions of entrepreneurial intentions. H3: There is a statistically significant predictive effect of life values dimensions (independent variable) on the dimensions of enterprise potential and dimensions of entrepreneurial intentions (dependent variable).
METHODOLOGY Survey instruments
Life values For the measurement of life values, the RVS questionnaire was used (Rokeach Value Survay), which was developed by Milton Rokeach (according to Robbins (2003) ). The questionnaire has eighteen items. These items present the most extreme values and refer to a preferred final state of existence (Robbins & Judge, 2009 (Athayde, 2009) . The questionnaire has 18 items distributed in 4 dimensions. The respondents evaluated each item ranging from 1 to 7. The dimensions are as follows: 1. Leadership (LEA), 2. Creativity (CRE), 3. Achievement (ACH) and 4. Personal control (PC).
Entrepreneurial
intentions. Entrepreneurial intentions were measured using the Entrepreneurial Intention Questionnaire (EIG), (Liñán & Chen, 2009) . The questionnaire has 20 items distributed in 4 dimensions. The respondents evaluated each item ranging from 1 to 5. In this study, we used the following three aspects: 1. Subjective norm (SN), 2. Perceived behavioral control (PBC) and 3. Entrepreneurial intention (EI).
Participants and data collection
The subjects were students from five faculties in Serbia. The students from first to fifth year of study were surveyed. The questionnaires were anonymous, and the survey was conducted during the teaching hours. A total of 380 valid questionnaires were collected. The surveyed et al. students were between 18 and 27 years of age. In addition, the sample included 237 female and 143 male students.
RESULTS
Descriptive Statistics
Descriptive statistics for the life values dimension is given in Table 1 . The first impression is that all the items have a high average value, respectively that students highly value the listed life values.
Correlation analysis
Correlation analysis was performed between life values dimensions and the dimensions of enterprise potential and dimensions of entrepreneurial intentions. Pearson Correlation was used. Results of thus performed correlation analysis are given in Table 2 .
Regression analysis
Through Multuple Regression Analysis the predictive effect of life values was determined on the dimensions of enterprise potential and dimensions of entrepreneurial intentions. Life values dimensions present the independent variable, and the dimensions of enterprise potential and dimensions of entrepreneurial intentions are the dependent variable. The results of regression analysis are presented in Table 3 . Table 2 shows the results of correlation analysis. Generally, in most cases, the correlations were not statistically significant. Nevertheless, in the same time, there is a significant number of correlations that are positive and statistically significant. These correlations are concentrated around a few dimensions of life values and several dimensions of enterprise potential and entrepreneurial intentions. Based on these results, we can say that the hypothesis H1 and H2 are partially confirmed, ie., hypotheses H1 and H2 are confirmed for some dimensions of life values.
From life values dimensions, most powerful, statistically significant correlations generate LV3 -Self actualization, then LV5 -Love and affection. Obviously, the desire and need for achievement and accomplishment, wisdom, self respect and the pursuit of exciting life are the motives that are conducive to enterprise potential and entrepreneurial intentions. Such people have a strong motive to achieve something in life, to have an exciting life. At the same time, there is a recognition that these goals can in the easiest and fastest way be achieved through starting one's own business which can be risky, but offers the highest possible earnings, if successful. It should be noted that one of the items of the dimensions LV3 -Self actualization the item Knowledge and wisdom (mature understanding of life). In fact, it is the knowledge and wisdom that is needed for successful designing, launching and running an own business. Only if it is driven by knowledge and wisdom, business can be successful, and only a successful business provides earnings and all other previously explained motives (especially aspirations for achievement and exciting life). Thus, these results actually are logical, and students show maturity when at the same time highly value knowledge and wisdom, as well as their entrepreneurial potential and intentions. The results of regression analysis (Table 3) indicate that, in certain cases, there is a statistically significant predictive effect of certain life values dimensions on the enterprise potential dimensions and the entrepreneurial intentions dimensions. The values of the corrected determination indices R 2 are not so large and are in the range of 0.016 to 0.140. Based on these results, it can be concluded that the hypothesis H3 is partially confirmed. There still should be noted that the amount of the value of the corrected determination index R 2 , at individual dimensions of enterprise potential and entrepreneurial intentions, is such that it points to the consistency of these results with the results of correlation analysis. Also, the results are consistent et al. with the results of the correlation analysis if we observe life value dimensions which have the strongest predictive effect. As with correlation analysis, these are the following dimensions: LV3 -Self actualization and LV5 -Love and affection.
However, viewed individually for each dimension of enterprise potential and entrepreneurial intentions, the results of regression analysis showed some differences in relation to the results of correlation analysis. Thus, for example, on the dimension LEA -Leadership -the dimension LV1 -Social harmony has a statistically significant negative predictive effect. People with leadership qualities and preferences, logically, do not attach particular importance to values such as equality, world peace, and salvation. Further, the dimension LV2 -Personal gratification has a strong statistically significant negative predictive effect on the dimension PC -Personal control. This can be explained in the way that the dimension LV2 -Personal gratification make up items, such as A comfortable life, An exciting life, Pleasure, and these items indicate a certain degree of relaxation and the potential lack of desire to independently undertake certain activities.
CONCLUSION
Average marks of life value dimensions are high, mostly for the following dimensions: LV6 -Personal contentedness and LV5 -Love and affection. This result can be considered as expected.
Correlations between life values dimensions and enterprise potential dimensions and entrepreneurial intentions dimensions, for the most part are not statistically significant, but there is also a significant number of correlations that are positive and statistically significant. The most powerful, significant and positive correlations achieve the following life value dimensions: LV3 -Self actualization, then LV5 -Love and affection.
The regression analysis indicates the presence of a statistically significant predictive effect of certain life value dimensions on the dimensions of enterprise potential and entrepreneurial intentions. Predictive effect is not so strong, but it is present at certain life value dimensions: LV3 -Self actualization and LV5 -Love and affection. The consistency with the results of correlation analysis is obvious.
Given the importance of the dimension EIEntrepreneurial intention, it should be noted that this dimension has a statistically significant positive correlation with the following dimensions of life values: LV5 -Love and affection, LV3 -Self actualization and LV2 -Personal gratification.
These results are important for better understanding of the impact of life values on the enterprise potential and entrepreneurial intentions. The importance is even greater if one takes into account that there is just a few research on this topic around the world. The practical implication of the results is that individuals can examine their own life values, and on that basis examine their opportunities and potentials for entrepreneurial ventures. Of course, the results of this, individual, personal analysis may not be crucial for the final decision to start one's own business, but it certainly can point to certain positive and negative impacts on readiness for entrepreneurship and success of future work. Also, individuals can learn about themselves and implement appropriate corrections in their value system, if they choose to run their own business.
